PUER

REHE 7










I 39 rome®| u, 25 HX







TECH

How Target Figured Out A
Teen Girl Was Pregnant
Before Her Father Did

Kashmir Hill Former Staff
Welcome to The Not-So Private Parts where technology &
privacy collide
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120 Unstructured
No pre-defined data model

Structured _ _ _
Well-defined, easily organized & stored in databases
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Stored Digital Data (Exabytes)
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https://ximarketing.github.io/class/ABOM/chinese.xlsx
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https://www.jmlr.org/papers/volume3/blei03a/blei03a.pdf?ref=https://githubhelp.com
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https://ai.binwang.me/couplet/
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https://imagga.com/auto-tagging-demo




The Role of a Camera in Online Word of Mouth
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Mining marketing meaning from online chatter: Strategic brand analysis of big
data using Latent Dirichlet Allocation

Liu, Dzyabura, and Mizik (2020) Marketing Science

Visual Listening In: Extracting Brand Image Portrayed on Social Media




