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https://www.youtube.com/watch?v=rnFNsb5V6Hc
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User-Agent Switcher for Chrome

Offered by: google.com

i wx 2,462 | Developer Tools 2 1,000,000+ users
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1w ” (Matchmakers” Dilemma).




YUE WU, KAIFU ZHANG, and V. PADMANABHAN*

Matchmaking is a complex process that requires considerable expertise.
Matchmakers in various industries often advertise proprietary technologies
that presumably help users find an ideal match in a short time. However,
matchmakers may have incentives to provide suboptimal matchmaking
services so that users remain clients longer and pay more fees. This article
considers a matchmaking market with network effects and strategic consumers
and analyzes under what conditions matchmakers would offer more effective
versus less effective matchmaking services. The authors find that stronger
pricing power paradoxically leads to lower technology provision when
consumers have high valuation for the matchmaking service. Moreover,
network effects typically encourage matchmakers to retain the users in
the market to create positive externalities, which can result in less precise
matchmaking. In addition, consumer patience prompts competing
matchmakers to implement ineffective technology. In two extensions,
the authors explore asymmetric two-sided markets and discuss the
impacts of alternative pricing schemes on technology provision.

Keywords: matchmaking, competition, customer lifetime, platform

Online Supplement: http://dx.doi.org/10.1509/jmr.16.0423

Matchmaker Competition and Technology

Provision



https://journals.sagepub.com/doi/pdf/10.1509/jmr.16.0423
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All Our Patent Are Belong To You

Elon Musk, CEQ +« June 12, 2014

Yesterday, there was a wall of Tesla patents in the lobby of our Palo Alto headquarters.
That is no longer the case. They have been removed, in the spirit of the open source
movement, for the advancement of electric vehicle technology.

Tesla Motors was created to accelerate the advent of sustainable transport. If we clear a
path to the creation of compelling electric vehicles, but then lay intellectual property
landmines behind us to inhibit others, we are acting in a manner contrary to that goal.
Tesla will not initiate patent lawsuits against anyone who, in good faith, wants to use our
technology.

When | started out with my first company, Zip2, | thought patents were a good thing and
worked hard to obtain them. And maybe they were good long ago, but too often these
days they serve merely to stifle progress, entrench the positions of giant corporations and
enrich those in the legal profession, rather than the actual inventors. After Zip2, when |
realized that receiving a patent really just meant that you bought a lottery ticket to a
lawsuit, | avoided them whenever possible.
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